
§XĄêõ6Ö6fW¡°XÁ 

ëăĂ¥dñW6ď{X`õ

 



 

 ........................................................................................................................................... м 

 ...................................................................................................................... н 

 ...................................................................................................................................................... н 

 Marketing ............................................................................................................. н 

  ............................................................................................. н 

  ............................................................................................. н 

 BARTELAS ....................................................................................................... о 

 1969KOTLER  & SIDNEY ............................................................ о 

 KOTLER ............................................................................................................. о 

  ................................................................................................................................... п 

 ...................................................................................................................................... п 

....................................................................................................................................... п 

 ................................................................................................................ п 

 .................................................................................................................. п 

 ......................................................................................................... р 

 ....................................................................................................... р 

  ...................................................................................................................................... р 

 ............................................................................................. т 

  ............................................................................................................................ у 

> ................................................................ у 

 ¹  .................................................................. у 

< ............................................................................. ф 



 

 ......................................................................... ф 

 ............................................................... ф 

 .............................................................................................................................. мм 

 ................................................................................................................... мн 

 ..................................................................................................................................................... мн 

  ........................................................................................................................ мн 

  .................................................................................................................... мт 

  ........................................................................................................ мт 

 ......................................................................................................................... му 

 .................................................................................. мф 

 ..................................................................................................................................................... мф 

 ................................................................................................... мф 

  ..................................................................................................... мф 

  ................................................................................................................ нл 

  ........................................................................................................................ нл 

  .................................................................................. нм 

  (Besoins)(Envies) ................................................................. но 

  ............................................................................................... нп 

  ........................................................................................................ нс 

 ................................................................................................... ну 

  ..................................................................................................................... ну 

  ..................................................................................................................................... нф 

  .................................................................................................................... нф 



 

  ........................................................................................................... ол 

  ................................................................................................................ ол 

 .......................................................................................................................... ом 

 ............................................................................................................. он 

 ...................................................................................................................................................... он 

  ..................................................................................................................... он 

  ................................................................................................................................... оо 

 ............................................................................................ оо 

 ........................................................................................ оо 

 .............................................................................................. оп 

  ................................................................................................ оп 

 ......................................................................................................................... пл 

 ............................................................................................................... пм 

 ...................................................................................................................................................... пм 

)la politique de produit( ...................................................................................... пм 

  ........................................................................................................................ пм 

 La GammeLignes de produits

Références .................................................................................................................................... пн 

  ............................................................................. пн 

  .................................................................................................................................... по 

 ........................................................................................................................ пт 

  ................................................................................................................. пф 

 Cycle de vie dôun produit................................................................................ пф 



 

)la politique de prix( ............................................................................................ рн 

 )Prix-Price(............................................................................................................... рн 

 )Pricing( ................................................................................................................... ро 

  ..................................................................................................... рп 

  ........................................................................................................... рс 

  ............................................................................................................................ ру 

 ................................................................................................................................... рф 

)la politique de  distribution( ........................................................................... см 

  ................................................................................................................................... см 

  ........................................................................................................................ см 

  ................................................................................................. сн 

  .................................................................................................................................... сн 

  .......................................................................................................................... со 

  ................................................................................................................................... сп 

)la politique de la communication promotionnel ( ....................... ст 

 Mix de communication.......................................................................... ст 

  ............................................................................................................ су 

  ............................................................................................................. су 

 ....................................................................................................................... тм 

 ................................................................................................... тн 

 ...................................................................................................................................................... тн 

Publicité ..................................................................................................................... тн 

  ........................................................................................................................ тн 



 

  ................................................................................................................................ тп 

  .................................................................................................................................... тр 

  ............................................................................................................. тс 

Promotion des ventes .................................................................................. ту 

  .................................................................................................................................. ту 

  ......................................................................................................................... ту 

  .............................................................................................................................................. тф 

  .......................................................................................................................... тф 

  .............................................................................................................................................. ул 

Forces des ventes ..................................................................................................... ум 

  ...................................................................................................................... ум 

  ............................................................................................... ун 

  ..................................................................................................................................... уо 

  ................................................................................................ ут 

Relation publique ........................................................................................... фм 

  ........................................................................................................... фм 

  ................................................................................................. фн 

  ........................................................................................................................ фн 

 ........................................................................................................................ фп 

 .......................................................................................................................................... фр 

 ............................................................................................................................................ фс 



 

 

 
1 

 

 

 

 

 

 



 

 

 
2 

 Marketing

 

 

                                                             
1 Commettee of Difinitions, Marketing Difinition A Glossary of marketing terms (American 

Marketing Association), 1960, p.15  



 

 

 
3 

 BARTELAS

General Electric

 1969KOTLER  & SIDNEY

KOTLER  & 

SIDNEY

 KOTLER

KOTLER

                                                             
2 Debra Jones Ringold, Barton Weitz, The American Marketing Association Definition of 

Marketing: Moving from Lagging to Leading Indicator , 2007,p.  251-260. 
3   

4 Philip Kotler, Sidney Levy, Broading The Concept of Marketing, Journal of Marketing, Vol 

33, 1969, P. 10-15  
5 Philip Kotler, Marketing Management, Analysis, Planing and Control, Englewood Cliffs, 

N.J. Printice- Hall Inc., 1989, P.20 

https://journals.sagepub.com/doi/abs/10.1509/jppm.26.2.251
https://journals.sagepub.com/doi/abs/10.1509/jppm.26.2.251


 

 

 
4 

 

 

 

 

 

 



 

 

 
5 

 

 

 

                                                             
6  

  

7   



 

 

 
6 

 

 

 

 

 

 

 

                                                             
8  



 

 

 
7 

YASSIR

 

 

 

 



 

 

 
8 

 

>

 

 

 

 ¹ 

 

 

 

 

                                                             
9    



 

 

 
9 

<

 

 

 

 

 

 

 

 



 

 

 
10 

 

 



 

 

 
11 

 

 

 



 

 

 
12 

 

                                                             
10 

  



 

 

 
13 

 

 

 



 

 

 
14 

 

 

 



 

 

 
15 

 

 

 

                                                             
11  

 



 

 

 
16 

 

~ 

~ 

~ 

 

 

 

 

~ 

~ 



 

 

 
17 

~ 

 

Kotler Philip, 2009

 

 

 

 

CPP

 

 

                                                             
12 https://www.geektonight.com/marketing-environment/, 2022/10/08-22h 



 

 

 
18 

  

 

 

 

 

 



 

 

 
19 

 

 

 

 

 

 

- 

- 

- 

                                                             
13 Bertrand Bathelot, Comportement du consommateur,  d®finitions marketing  lôencyclop®die 

illustrée du marketing  dans le site ; https://www.definitions-marketing.com  



 

 

 
20 

- 

- 

 

- 

- 

- 

- 

 

                                                             
14Le comportement consommateur en marketing, dans le site : http://libertariens.chez-

alice.fr/consoma.htm 
15    



 

 

 
21 

- 

- 

- 

 

 

 



 

 

 
22 

 

 

 

 

Ϝ 

 

 

 

 

 



 

 

 
23 

  (Besoins)(Envies)

Maslow

Maslow

Maslow

 Pyramide de Maslow : explication de la pyramide des besoins, dans le site :  
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 Dans les site suivants, visité le : 2022-12-15 : 

 https://www.succes-marketing.com 

https://www.cote-azur.cci.fr 

https://www.afriksurvey.com 
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