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[Top 10 des marques dans le classement Best Global Brands 2019

Valeur en USD

Secteur d’activité

2019 2018
1 1 Apple Technology 234.241 214.480
2 A 2 ‘ Google . Technology A 167.713 ' 155.506 |
3 3 Amazon . Technology . 125.263 . 100.764 |
4 4 Microsoft . Technology ‘ 108.847 . 92.715 |
5 5 . Coca-Cola . Beverages ’ 63.365 . 66.341
6 6 ‘ Samsung - Technology ‘ 61.098 . 59.890
7 7 Toyota . Automotive V 56.246 ‘ 53.404
8 8 Mercedes-Benz ' Automotive ’ 50.832 A 48.601
9 ‘ 10 ' McDonald's . Restaurants ' 45.362 ' 43.417
10 ‘ 14 . Disney . Media ‘ 44.352 . 39.874
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